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QUICK NEWS

Snakes & Ladders
You can get a sneak-peak at How 
To Train Your Dragon – the 
arena spectacular that takes over 
Brisbane’s Entertainment Centre 
from March 28 to April 1 – this 
week when the television special 
is broadcast on Channel 7 from 
6.30pm on Saturday Feb 4. Ticket 
prices range from $49.90+bf to 
$99.90+bf, and are available from 
Ticketek. Head to www.dream-
worksdragonslive.com for more!

Online book shopping has gone mainstream, and 
local stores are struggling to remain relevant. The 

revelatory low prices and free shipping of sites such as 
the Book Depository are proving irresistible to readers 
burned by high local prices. Like bookshops, your local 
comic book stores are feeling the hit, and you might 
assume they too have to charge high prices for graphic 
novels and collected editions.

James Jagic, manager of Comics Etc in Elizabeth 
Street, begs to differ. “We’re not as expensive as every-
one thinks we are! You can buy the same item for the 
same price in Australia if you’re just willing to get out of 
that mindset that the Internet is cheap.”

Comparing Comics Etc’s prices to the Book Deposi-
tory’s confirms that the gulf is not as wide as with other 
books. For example, China Mieville’s novel Perdido 
Street Station (not subject to new release discounts) 
retails locally for $23. Purchasing from Depository will 
save you between $9 and $15.

Meanwhile, American Vampire costs approximately 
$22 on Depository, but only $25 at Comics Etc. Blackest 
Night costs $25, only $4 more than Depository. Even 
a hardcover like B.P.R.D: Plague of Frogs sells for $42, 
compared to Depository’s $38.

Jagic is convinced that potential customers aren’t 
aware of how close his prices are. “I think there are a lot 
of assumptions. Depository is [actually] more expen-
sive on a lot of titles than us. As soon as the book is 
three or four months old, they’re the same price if not 
more expensive. We’re also very close to Amazon be-
cause [their] shipping is so expensive.”

What distinguishes comic stores from bookshops 
is that most of their stock has to be imported.  So if 
the dollar is strong, comic stores can lower their prices 
while bookshops are beholden to prices enforced by 
local publishers and wholesalers.

The impact on sales is becoming clear. “The trade 
[paperback] sales are decreasing quite a lot,” Jagic says, 
“and I honestly do blame Book Depository and the In-
ternet.” (The Book Depository and Amazon did not re-
spond to requests for comment.)

So if the price difference is minimal, what do read-
ers get for the extra dollars they spend locally? “You 
can’t flip through it on Book Depository,” Jagic says. 
“You can’t get it then and there – you have to wait. You 
can’t talk to the people behind the counter, you can’t 
come in with your friends and talk about it.”

Jagic and his staff strive to provide valuable serv-
ice. “We’re known for being brutally honest here. If 

someone comes to the counter and a book is shit, 
we’ll tell them it’s shit. If that means they leave with-
out buying, it doesn’t bother me. I’d rather they go 
out of here informed.”

Pól Rua of Ace Comics and Games in Queen Street 
also advocates candour and expertise. “If you think ‘this 
is really good, what’s like this?’, Amazon can’t tell you. 
What it can tell you is: people who bought this also 
bought this. That’s not the same. [Whereas] I can ask, 
‘what did you like about it, what [else] do you like?’ 
Those are my favourite customers.”

Piracy is looming as another destructive influence 
on comics retail. Jagic says, “[music retailers] got to 
fight piracy and then iTunes – we have to fight them 
both at the same time.”

Jagic observes that comics piracy has only ramped 

up over the last five years, so it’s not yet decimating the 
industry. And the parallel rise of apps from publishers 
(DC and Marvel both have apps available in Australia) 
and digital leader comiXology means that piracy might 
not get a firm foothold. “Comixology’s doing a fantas-
tic job bridging the gap between piracy and buying 
comics, and I’ve got no problem with that. If people are 
buying off comiXology, I’m happy.”

Jagic and Rua are both pragmatic about piracy. “It 
allows people to sample work, and I have no problem 
with that,” Jagic says. “But when people start download-
ing their entire library, it’s damaging to everyone.”

Online shoppers could argue that the range and low 

prices available to them make retailers redundant. But 
the sense of community in specialty stores is unique. 

Jagic explains that, “on Thursdays, [when new re-
leases hit shelves] we’ve noticed that people are be-
coming friends. You can come in with your friends – it’s 
fun to come into a comic store. It’s that that’s going to 
be lost. When the price difference is two to three dol-
lars, it’s not that much to keep local businesses afloat.”

COMICS ETC can be found at 79-81 Elizabeth 
St, Brisbane (www.comicsetc.com.au). ACE 
COMICS & GAMES has stores at Level 2/121 
Queen St, Brisbane and 18/478 Ipswich Rd, 
Annerley (www.acecomicsonline.com). Read 
an extended version of this interview at www.
ravemagazine.com.au.

INFORMER BOOKS & COMICS :: SPECIAL REPORT

 For A Few
 Dollars More
The collapse of Borders seemed to suggest 
that big bookshops were living on borrowed 
time, and thanks to competition from The Book 
Depository and Amazon, specialist retailers 
haven’t had it much easier. JACK REED looks 
at how local comic book stores are coping with 
the challenges posed by online retailers.
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 ...when people start downloading their entire library,
it’s damaging to everyone. 
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